
 

 

 

THE 8th EDITION OF ERMENEGILDO ZEGNA FOUNDER’S SCHOLARSHIP. 

A DIGITAL TALK ON THE COMPANY’S SUSTAINABLE ETHOS 
 

  

Milan, October 4th 2021 - As a family and a company, Zegna has for generations been guided by the 

principle of giving back and today we have reiterated our social and environmental commitments in a 

digital event celebrating the 8th edition of the Ermenegildo Zegna Founder’s Scholarship. 

 

This year, the scholarship program is providing financial assistance to 43 students from selected from 

Italian universities who will be furthering their studies or conducting research at some of the world’s 

most esteemed universities, including Oxford, Cambridge, Harvard, MIT, Yale, Stanford and Chicago.  

The program is designed to encourage awardees to return to Italy following completion of their sojourn 

overseas and to share with other Italians the knowledge and skills that they will have acquired. 

 

Since its inception in 2014, the program, which is dedicated to the memory of group founder and 

philanthropist Ermenegildo Zegna, has awarded scholarships to 284 exceptionally talented young 

Italians.  The program is conceived to last for 25 years, with annual funding of up to €1 million. 

 

This year, scholarship awardees were invited to attend a digital round table on “The Zegna Group’s 

Sustainable Ethos”, which was hosted by CEO Gildo Zegna together with Oasi Zegna Sustainability 

Officer Anna Zegna, Zegna Artistic Director Alessandro Sartori, and as special guests, two of this 

year’s awardees, Diletta Milana, an alumna of the Alta Scuola Politecnica now attending Stanford 

University, and Luca Fusar Bassini, of the Scuola Normale Superiore, who will be conducting research 

at Boston Children’s Hospital, an affiliate of the Harvard Medical School.   

 

Their talk highlighted the sustainable path that the Zegna Group has undertaken since its inception 

as well as the emerging technologies that are inspiring it to go further.   

 

Anna Zegna described recent efforts to reintroduce native species of trees and shrubs into the Oasi 

Zegna, a 100 square kilometre nature reserve that extends from the town of Trivero to the peaks of the 

Biellese Alps in Northern Italy.  This unspoiled domain, which constitutes an extraordinary reservoir 

of biodiversity, was pioneered by founder Ermenegildo Zegna in the 1930s and remains a model of 

environmental patronage.  

 

Artistic Director Alessandro Sartori described Zegna’s innovative #UseTheExistingTM project, which 

involves the reduction of waste in the production and distribution of contemporary wardrobes by, 

among other techniques, limiting cut-offs of excess material, recovering and recycling fibers, threads 

and fabrics, and minimizing unsold inventory. Developed thanks to the expertise of the Zegna Group’s 

textile division and first launched with the Ermenegildo Zegna XXX Winter 2019 Collection, 

#UseTheExistingTM reflects a broad-based effort to progress towards a future of zero waste in the 

clothing industry, consistent with the Zegna Group’s longstanding commitment to sustainability.  

 
“Now more than ever, we believe it is vital to support the next generation as they meet the significant 

challenges ahead, including the need to build a more sustainable future. The actions we take today 

will have a profound impact on tomorrow, both for the world we live in and the generations that will 

inherit it from us.  When we launched the Ermenegildo Zegna Founder’s Scholarship in 2014, we 

intended to further the philanthropic vision that inspired my grandfather. Since the beginning of 



 

this program our aim has been to contribute to the development of our country not only by providing 

financial support to talented young people but also by encouraging their individual sense of 

responsibility and desire to play their own positive parts in shaping our country’s future”, said Gildo 

Zegna, CEO of Ermenegildo Zegna Group. 

 

The Zegna Group earned the CNMI Award for Sustainability at the Green Carpet Awards in 2019, as 

well as the ADI Design Index Innovation Award for 2020.  Another milestone was reflected in the 2020 

Fashion Transparency Index: that report by Fashion Revolution, which gauges the transparency of 

fashion brands, rated Zegna among the top three world brands for the year-on-year increase of its 

individual score, and as the first luxury brand to publish a complete list of its suppliers.  With many 

steps, large and small, the Zegna Group aims to make a contribution to a sustainable world, in keeping 

with the legacy of founder Ermenegildo begun 111 years ago, which it carries forward with pride and 

conviction. 
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About Ermenegildo Zegna Group 
Rooted in the future, the Ermenegildo Zegna Group is a leading global luxury group, internationally recognised for the excellent 
quality and designs of its brands Zegna and Thom Browne and the noble fabrics and fibres by means of the in-house entirely 
Made in Italy Luxury Textile and Manufacturing Laboratory Platform. Founded as a fabric maker in 1910 by Ermenegildo Zegna 
in Trivero, Italy, the Group continues to be led by the third and fourth generations of the Zegna family, driven by the founder’s 
pioneering commitment to sustainability, responsibility towards the environment, the communities and the territory which finds 
its living path in Oasi Zegna, a 100 square kilometer natural park surrounding Lanificio Zegna. A vertically integrated supply 
chain, encompassing sheep farms, textile mills and factories, is at the heart of the Group’s dedication to quality, craftsmanship, 
and innovation. Engineer of the world’s finest wool fabrics and the partner of choice for high-end international luxury brands, 
through the owned textile platform, Ermenegildo Zegna Group includes historic Italian companies that are among the highest 
quality suppliers in the luxury industry. Managed by Gildo Zegna as CEO, Zegna Group designs, creates and distributes luxury 
menswear and accessories under Zegna brand and womenswear, menswear and accessories under Thom Browne brand to 
over 500 stores, of which 296 DOS, in 80 countries around the world, remaining committed to leveraging its rich heritage to build 
a better present and future. 
 


